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CHECK YOUR TREES FOR THE EMERALD ASH BORER!!
What is all the hoopla about this insect?
 
This is one of the most destructive insects that we have ever encountered. Though we have gained large amounts of information fighting other insects successfully, Asian longhorn beetle, gypsy moth and the like, we are having no success in killing or controlling this insect biologically.
 
Only as the larvae feed on treated trees, have we been able to kill them.
 
The states of Michigan and Ohio have over 30,000,000 dead ash trees. That’s thirty million! There has been a 100% kill of all ash trees in the infected areas that were not treated. This insect threatens to eliminate the ash tree from our urban forest.
 
Ash trees that are considered valuable must be treated in order to insure their survival. 

What is the life cycle of the EMERALD ASH BORER?

EMERALD ASH BORER produces only one generation per year. Adults emerge from late May through early August, with emergence peaking in early July. They feed on foliage for one to two weeks prior to mating. Females produce 68 to 90 eggs in their life time, which are laid individually on the bark surface or        
As larvae hatch, they tunnel into the tree, where they feed on the cambium or phloem, in the outer sapwood.
 
Larvae continue to feed through the summer and into the fall, with most completing their development prior to over-wintering in the outer bark or just under the inner bark within the outer inch of the sapwood. Pupation occurs in mid to late spring. Adults emerge soon thereafter to complete the life cycle.
 
Can’t I just wait? No, even healthy trees MUST be treated to prevent death from this pest. 65 million untreated dead ash trees prove this is true
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Dave Weaver – President


Doug Sloat –Secretary  


Guirlene Durosioer-Board Member


Nate Lofton- Treasurer





If you have a question, complaint or concern, please contact Dave Weaver at � HYPERLINK "mailto:weavers4@att.net" ��weavers4@att.net�. Or Tricia Edwards (property manager) tedwards@meridianmgmtcorp.com














The purpose of a newsletter is to provide specialized information to a targeted audience. Newsletters can be a great way to market your product or service, and also create credibility and build your organization’s identity among peers, members, employees, or vendors.


First, determine the audience of the newsletter. This could be anyone who might benefit from the information it contains, for example, employees or people interested in purchasing a product or requesting your service.


You can compile a mailing list from business reply cards, customer information sheets, Business cards collected at trade shows, or membership lists. You might consider purchasing a mailing list from a company.


If you explore the Project Gallery, you will find many publications that match the style of your newsletter.


Next, establish how much time and money you can spend on your newsletter. These factors will help determine how frequently you publish the newsletter and its length. It’s recommended that you publish your newsletter at least quarterly so that it’s considered a consistent source of information. Your customers or employees will look forward to its arrival.














Police: Non-Emergency 327-3811





Call Mayors Action Line for items such as pot holes, yard needing mowed, abandoned or inoperable vehicles, vacant homes with broken windows/doors, trash pick up , or animal control issues, portable basketball goals. 


Phone: 327- 4622 or � HYPERLINK "http://www.indygov.org/mac" ��http://www.indygov.org/mac�


2160 City County Building 


200 East Washington Street 





Street Light Out


Contact IPL with the number on the pole or nearest address.


IPL Phone: 261-8222





Did you know you can check current and history of emergency activity in the neighborhood?  Visit � HYPERLINK "http://www.indy911" ��www.indy911� for details.
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Look for the following upcoming information in the mail soon:





General Homeowner Meeting –November





New website information

















Mayors Action Line Information











Board Officials:














Cameron Meadows


Fall Newsletter


September 2011











We will be having a neighborhood garage sale Sept. 16-17th from 8-4pm.  Signs will be posted at the entrances for advertisement.


PLEASE DO NOT POST INDIVIDUAL GARAGE SALE NOTICES ON THE STREET SIGNS. THIS CAUSES DAMAGE AND IS HARD TO REMOVE.

















What a summer this has been.  Extreme heat and dry conditions have damaged several lawns.  However, we have noticed several yards not being maintained.  We ask that each homeowner make an extra effort to cut down weeds and keep lawns at an acceptable length.  Fall is just around the corner and fertilization will help your lawn’s strength for next season.





Also, we ask that if you have trash, toys, etc. on the side of your home to please remove them.  





Great curb appeal is one of the most important ways to help increase property values during this tough economic time.    





 

















Street sign vandalism


The community has suffered a great deal of street sign damage the past few years.  Please keep your eyes open and report any acts of vandalism to the police department. Missing street signs should be reported the Mayors Action for replacement.  This number  is located on page one of this newsletter.















































FALL NEIGHBORHOOD GARAGE SALE











Community Curb Appeal















































Community Updates:





Two new fountains are installed and running at the front ponds.  Even though we had anticipated these to be installed sooner, we are most excited to see them on now.  The board is discussing adding more to other ponds in the future.  





Tree limbs will be cut down soon at old park and some of the dead evergreens removed 


Along the Raceway fence line.





We are currently developing an informational website for Cameron Meadows.  Additional 


Information will be mailed in the near future.





Homeowner information meeting will be held in November.  This is a meeting for the board 


to discuss upcoming information for 2012.  Additional information will be mailed in the near future.






















































































We would like to wish everyone a safe winter. Please remember to remove vehicles from the street when snow is to reach 3 inches or above.  This will make the snow plowing more effective.





I am always available during the evening hours via email.





Sincerely,


Bill Johnson, President


Liberty Creek North
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“To catch the reader’s attention, place an interesting sentence or quote from the story here.”



















































































About Our Organization…
















































































Continued Story Headline



















































































Back Page Story Headline













































































About Our Organization…





Continued Story Headline





Back Page Story Headline








We’re on the Web!


See us at:


www.adatum.microsoft.com





Street Address


Address 2


City, ST  78269





Phone:


(708) 555-0101





Fax:


(708) 555-0102





E-Mail:


someone@example.com





Company Name

















In a few words, it should accurately represent the contents of the story and draw readers into the story. Develop the headline before you write the story. This way, the headline will help you keep the story focused.


Examples of possible headlines include Product Wins Industry Award, New Product Can Save You Time, Membership Drive Exceeds Goals, and New Office Opens Near You.


One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases and market studies.


While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.





While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.


A great way to add useful content to your newsletter is to develop and write your own articles, or to include a calendar of upcoming events or a special offer that promotes a new product.


You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics, but try to keep your articles short.

















Think about your article and ask yourself if the picture supports or enhances the message you’re trying to convey. Avoid selecting images that appear to be out of context.


Microsoft includes thousands of clip art images that you can choose and import into your newsletter. There are also several tools you can use to draw shapes and symbols.

















Company Name


Street Address


City, ST  22134





Company Name


Street Address 1


Address 2


City, ST  78269




































